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CGT BROCHURL

Our Programs T

20 Garden Locations

Mary Meredith/|

Downtown
Mansfield...
Pio Decimo

North
Ventana Vista
Sunrise......

The Community
Gardens of Tucson

Northeast
Rincon Mountain...

South
Mew Spirit.
Las Abuelitas
La Capilla..

West
Homer Dav
Blue Moo
Tierra Anita

Cultivating Community
through Gardening

3) Organization

Q@ 5049 E. Broadway Blvd., Suite 300, Tucsan, AZ 85711

v, (520) 785 - 8823
admin@communitygardensofiucson.org

Support Our Work

Your gift 2

= Education through the
= Sustainable practice:

Donate now using
our QR code or by
visiting our website!

[ 3 ft. x 20 ft. Garden Plot

[ Automatic Drip Irrigation

' Access to Shared Garden Tools

[ Access to Shared Compost 591;

Adopt a Garden 1

& A Bi-Monthly Newsletter

B4 Seasonal Garden Education
Workshops

T
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[ Access to communal garden space

[ Periodic Freebies (Seeds, Plants,
Other Garden Material)

Early in the program, while
picking up tabling materials
from our Presidio Garden, |
came across CGT’s old
brochure, which featured an
outdated logo and inaccurate
garden location details.

After discussing it with our
Executive Director, Brittany
Guerrero, we agreed it was
time to completely revamp
the brochure to better
engage current and future
volunteers. Relying on
outdated materials limits our
organization’s ability to grow
and connect with the broader
Tucson community.

In fact, many of our long-
term volunteers and staff
were unaware of the full
range of programs we offer.
Redesigning the brochure not
only strengthened our public
outreach but also played a
key role in helping internal
team members feel more
informed and connected to
CGT’s mission.

It was incredibly rewarding to
contribute to a project that
supports both external
engagement and internal
motivation. Effective
marketing is essential to
sharing our vision of making
gardening more affordable
and accessible for individuals
of allincome levels. | hope
this comprehensive
informational resource
proves helpful for volunteers
who are beginning their
gardening journey.
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GIVING TULSDAY
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Donate today to
support The Community
Gardens of Tucson!

GI¥ING
TUESDAY

December 3, 2024

Phone Number
(520) 795-8823

N . .
Your donatJ?n will e

help us continue e admin@communitygardensoftucson.org
serving 20 different

Our Website

garden locations
https:/feommunitygardensoftucson.ora/

across Tucson!

\ DONATE @@ Y

it To help boost funding for garden
il supplies, volunteer opportunities, and
educational workshops in 2025, | led
the development of our 2024
November-December Giving Tuesday
campaign, an international day
dedicated to generosity and
community support.

, g
DONATE TODAY ;| w|NGTUESDAY |
DONATE TODAY

DONATE TODAY
DONATE TODAY
DONATE TODAY

days until Giving Tuesday,
spread the word!

The Community
Gardens of Tucson

' | created Canva CGT branded
G I \& I N G templates specifically for Facebook
and Instagram and conducted
T U ES DAY interviews with six diverse team
) pe— members, ranging from interns to
G I \& I N G B December 3, 2024 / board members, to highlight the heart
of our mission and the importance of
donating. This multi-platform
T U E S D AY ; SHOULD campaign brought our story to life and
" I.., W DONAT inspired meaningful contributions

toward building a greener, more
connected Tucson.
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VOLUNTLEER
MANAGEMLENT

TIME SHEETS Sw= B

TIME SHEETS 8,985.50 Total Hours

Date: AllTime « Opportunity: Allw Category: Allw

OPPORTUNITY AND CATEGORY CREATION
CATEGORIES

gories are the owerarching groups that opportunities are crezted within. Mew categories
ded infrequently, but ensure you have the correct category created with the followin

Click On: View More = along the menu ribbon < Volunteer < Opportunities = Mang|
Categories in the Top Right Cormer

0 o »

> Add ina new ca ry by:

m  Click: gte Category &2 — Add Mame and Description —* Toggle
Button to Blue to Activa

= Desctivate & category by:

m Click On: Three Dotted lcon --- to Right of Listed Category = Edit Catego
- Toggle Button to Grey to Deactvate

= Delete 3 category by:

: Three Dotted lcon --- to Right of Listed Category — Delete
Category

OPPFORTUNITIES

For each volunteer opportunity where individuals will log their hours, you must create a new

Opportunity. For ongoing opportunities, you can set the end date to one year or up to ten yea
in the future.

Click On: View More = along the menu ribbon < Volunteer < Opportunities = Creat
Opportunity &8 in the Top Right Corner

® NewTimeS

0.0 Total Mileage

One of my proudest accomplishments in the program has
been executing and managing a system for tracking
volunteer timesheets for The Community Gardens of
Tucson. When | joined, | was completely new to Neon One
CRM and faced the unique challenge of being the first
person in our organization to navigate its timesheet
functions. Despite having no prior experience, |
successfully developed an efficient process for collecting
and logging volunteer hours from both archived and
present-day records.

This system involved coordinating workdays for
community members using Golden, supplying our 20 site
locations with a QR code and printable sign-in sheet
waiver, requesting that garden site coordinators collect
and share event sign-in sheets, and manually entering the
data into Neon One. | also revised constituent accounts by
adding detailed labels to reflect their roles, whether site
coordinators, board members, interns, public volunteers,
or committee members, streamlining both data entry and
reporting. One of the more challenging aspects was
addressing inconsistent reporting and missing sign-in
sheets. Despite this, | was able to accurately log
approximately 8,985.50 volunteer hours for the 2024-2025
period, starting from the ground up. In addition, | created a
detailed user manual for future individuals in this role,
produced a Excel spreadsheet report template to generate
data annually, and successfully trained our new volunteer
management representative, Sammy Kaplan.
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POLLINATOR TFESTIVAL.:
SPRING FUNDRAISER

o O8rdeg,

POLLINATOR FESTIVAL

SPRING FUNDRAISER
Jain us for eco-friendly,
hands-on activities
supporting local pallinatorst

Elise Gornish from the UA
Cooperative Extension will
lead a Pollinator Seed Ball
activity, CGT staff will guide

; = = 3 Bee Hotel Building, and the
ARTS & CRAFTS - MUSICIANS - PRESENTATIONS o b e Tucson Bird Alliance wil
o Tucson facilitate Bird Feeder Making

l' ‘ '11';]'3?';’;‘;‘:‘; ""l COMMUNITY GARDENS OF T;JCS—ON
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APRIL 6TH, 3 - 5 PM
NEW SPIRIT GARDEN
8701 E. OLD SPANISH TRAIL

Join us for a vibrant spring festival celebrating gardens and
pollinators! Enjoy live music, local food trucks, vendors,
farmers market, beverages, engaging speakers, and

garden, interactive demonstrations.

~| FEATURED FOOD

' % 100% of proceeds benefit the

N f/ Community Gardens of Tucson
R

by ANDERSE

FULLSERICE WINDOW & DODR REPLAENE
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THANRKR YOU!

For our Pollinator Festival: Spring Fundraiser on April 6th, 2025, | was responsible for the majority of the event’s
marketing. Behind the scenes, | created posters, social media content, videos, and flyers; facilitated email
communications for the Fundraising Committee starting in December; and coordinated plans to highlight our
garden-inspired vendors alongside our incredible Board Members. This process challenged me to sharpen my
Canva skills and become more responsive to feedback, ensuring my materials aligned with CGT’s vision for the
event.

Leading up to the festival, | volunteered with several organizations, including the Pima County Sustainability
Cooperative Extension - The University of Arizona, Tucson Organic Gardeners, Pima County Master Gardeners, and
the Children’s Museum of Tucson, to promote the event during tabling sessions. These opportunities allowed me to
distribute flyers and connect with potential guests.

When the event arrived and set-up was completed, we were thrilled by the turnout at our New Spirit Garden
location, it was even larger than in previous years. It was truly a team effort, and I’m grateful to my supervisors for
giving me the creative freedom to incorporate my artwork into my work ethic. Stepping into the world of nonprofit
event planning has been an honor. Through this festival, we raised over $7,000 to support CGT’s mission for this
year and beyond.




